
Typography

Other dos and don’ts


Background colors should be either white (FFFFFF) Blue (1B63AB) or light grey (EEEEEE)

No text words or images that don't portray the brands image well



UI elements and styles

Copy/Language guidelines
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Subheading 24
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Heading 36
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Title (used for buttons etc.) 30

Title (used for buttons etc.) 30

Title (used for buttons etc.) 30

LOGO

IMAGERY

These are the two logos that can be used a 
dark and a light one

Images must relate to the mechanic and 
auto industry. They must be relevant to 
the subject matter of the app. They 
must not have opposing/clashing colors 
to the apps primary colors. They should 
include people whenever possible and 
people in photos should be pleasant 
appearing and smiling. 

Quick fix’s voice is clear. It is straight 
forward and professional. It does not 
use complicated jargon. It 
communicates points properly not 
waisting time with extra words. Our goal 
is to give the customer a trustworthy, 
simple, and easy experience. Any 
language that is not in this line of 
speaking is prohibited.  

Buttons have fully rounded corners 

Clickable areas must have a minimum 
action area of 48dp by 48dp

Default icons

Text in input fields must be available at 
all times.

Quick Call

Style Guide

In 2022 my mother was on a road trip when her tire blew. She didn’t know what to do in this situation and could not get a hold of anyone. 
This was obviously a super stressful and scary situation. This is where the idea for Quick Fix began. I wanted a way for people to get 
trustworthy advice for their car problems. But to be able to begin I had to frame the problem so I knew what to issue to solve. Through 
some preliminary discussions with potential users we were able to develop this problem statement.




“Our inexperienced car owner needs a way to communicate with an expert quickly and easily because they can not figure out what 
is wrong with their car”.



Now I would begin the process of developing a solution.




Quick Fix allows car owners to get help with their car issues by 
connecting them to a mechanic right away.

User Research

I spoke with users to define their opinions and feelings 
towards our product and the topics surrounding it. This 
helped me to begin to develop the users journey. 

Affinity Map: Organized quotes and takeaways from user testing

User Personas

From my exploratory research and user testing I 
was able to discover two main user personas. 
These helped me to define who I was building 
for. User journeys are also included below each 
respective persona. These show the path this 
user will take when interacting with the app.


Creating Structure

Through my previous research I was able to 
develop this site map.

User Testing

We then started user testing. Here is the rainbow 
sheet of the users we tested. 

Card Sort

Here is a screen capture of how the card sort was 
set up for users. They would drag the items into 
categories that made sense to them. This helped 
me organize the site structure. 

Preference Test


I conducted a preference test to see which design style users felt fit the 
sign in pages best. The darker background or the lighter background. 
You can see the white background performed significantly better than 
the blue with the chart on the right.

Initial Wireframes

I then developed initial wireframes from the site 
map.

Final product

I refined my designs using

 User testin
 Peer evaluatio
 The apps design syste
 Gestalt principle
 Feedback from tutor and mentor
 And design inspiration from top apps in the industry and out of the industry

What I learned 



I knew the importance of user feedback before beginning this project but this project strengthened my knowledge of how to understand 
users who do not have the same knowledge as you. 



Other takeaway

 Do not be afraid to design prototypes multiple times and scrap your work. Each corrected misstep is a step in the right direction
 Having a defined design system as early as possible is very helpful in giving your work a voice
 It is always important to ask yourself “Why?’ at every step in the design process to make your work effective
 I do love Figma


On my sign in page I improved consistency across the app by using the same entry fields everywhere. The initial experience of the app be 
simple and not turn anyone away. 

 

Through conversations with users and testing it became clear that while the designs were functional users were struggling with clarity. 
This was a major issue because the main goal of the app is the be an easy way for users to quickly connect with mechanics. From this 
point on I set out to allow no room for confusion. Things that seemed easy to me were not always easy to users especially ones of 
different demographics than myself. Understanding this helped make these onboarding slides .

My initial home page designs were not functioning as needed. They were not clear and simple. To set out to find a better home page I 
created several redesigns of my current pages and then used the aspects I liked from those designs to make one final page. I used this 
improved design theme throughout the app.


To make the payment pages trustworthy and easy for users I looked at many popular apps such as

 Ube
 Telehealth app
 Twitter and Met
 Facetime


Being able to take inspiration and seamlessly work common design themes into these screens allowed users to interact with an app they 
have never seen in a familiar way. 


Through the design process continuously having my product tested by users allowed 
me to keep them in mind and add features that would be helpful to them such as 
reviews and a way to contact the mechanics from their bio.

Overview

Problem Statement

Overview

Roles


UX designer


UI designer


IXD designer


UX researcher

Deliverables


User interviews


User personas


Site map


Low-high fidelity wireframes


Clickable prototypes



Project details

Duration 6 months


Tools:


Figma 


Lucid

Canva


Powerpoint


https://www.figma.com/file/SpKpFD0zlilYaJQ9R8piWf/Quick-Fix?type=design&node-id=522%3A3315&mode=design&t=yijiRfVaWJOyujj2-1

Color

Ui elements

Language/Tone of voice

Accessibility 

Grids layout

Typography

Iconography

Primary

Secondary

1B63AB

50%

185DA1

144D86

104171

EEEEEE FFFFFF D9D9D9 000000

50%

Quick Call Begin call Starter Electric

TiresBody damage Maintenance

Brakes

fix

Email

Password

Search expert 

Quick fix’s voice is clear. It is straight 
forward and professional. It does not 
use complicated jargon. It 
communicates points properly not 
waisting time with extra words. Our goal 
is to give the customer a trustworthy, 
simple, and easy experience. Any 
language that is not in this line of 
speaking is prohibited.  

Made accessible for people who are 
color blind or have other sight 
disabilities. 
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Grid is 4 columns and 4 rows

Gutter is 20

Margin is 20

All other settings are defualt



Colors must be sourced from the below selection. Any other color must 
be approved by team lead and amended to this list so it remains 
comprehensive. 



Gothic A1 is the approved font with the exception of the Logo font. The 
available font sizes and forms are listed here


Buttons

Switches Entry fields

Site map

Competitive Analysis

I did a competitive analysis on two similar 
companies offering similar products.

S.W.O.T. Analysis


I then did a S.W.O.T. analysis of those two 
companies. 

Design System


